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The Department of Commerce strives to offer the best education in Commerce in the country. 

In pursuit of this endeavour, the department is strongly rooted in the idea of sustainability of 

the academic community. As a part of this vision the University and the department believe 

in empowering the students studying in some of the colleges in the rural belt of the State by 

extending capacity building initiatives. 

As a part of this initiative, our students along with a faculty coordinator had visited 

KODLIPET FIRST GRADE COLLEGE in KODAGU from 2016 onwards. This year which 

is the second consecutive year, a team of 10 students along with a faculty coordinator visited 

Kodlipet from 21-23 August 2017. 

The activities that were proposed were in the form of a capacity-building workshop inorder to 

equip the students to participate in business related competitions. The 3-day workshop aimed 

to develop and hone the alacrity, confidence and business acumen of the students of Kodlipet 

First Grade College (KFGC) 

The expected outcome of this extension activity was to encourage KFGC students to 

participate in the National-level fest PRAYAS organized by our department to be held on 29-

August-2017. The second aim was to kindle the spirit of organizing a business competition 

for students of their own college. 

The following was the modus-operandi of the 4 day visit to KFGC. 

Date Activity Objective 

DAY1 

21-Aug-2017 

(9.30AM-12PM) 

 

Introduction Orient the students about the  

Purpose of the visit 

 Ice breaker Different types of bus.competitions 

 Business Quiz,  To allow the students to choose the 



Marketing, Best Manager, 

HR/PR 

event in which they intended to 

participate 

21-Aug-2017 

(1PM-4PM) 

Preliminary rounds 

commenced 

Enable students to participate without 

inhibition, improve presentation skills 

DAY 2 

22-Aug-2017 

(10AM- 4PM) 

Elimination rounds for all the 

events. 

Second round of activities for 

the selected participants 

To build confidence 

DAY 3 

23-Aug-2017 

(9.30AM-1PM) 

Stage finals of best manager 

round 

 

VALEDICTORY 

CEREMONY 

FEEDBACK SESSION 

To motivate other students. 

   

 

The following are the details about all the events organized spanning 3 days. 

Event :HR/PR 

The event was a combination of Human resources and Public Relations. The students had to 

go through two rounds, namely, a prelim and a final round. The whole case was based on the 

CEO of Infosys Dr. Vishal Sikka resigning his office. In the prelims the students were put in 

the position of a PR officer and HR manager of the company. They were asked to come up 

with strategies on how they will deal with the employees leaving Infosys as they lost 

confidence in the company with the resignation of the top level management, someone who 

had improved the company’s standing by a great amount. They were also asked to write a 

press release to restore public and investor confidence, which has fallen and lead to the 

decline in the prices of the share. The finals was a stage round were the students were asked 

to assume the role of Dr. Vishal Sikka and had to justify the resignation. The students were 

asked to register in teams of 2. After that they were taken to the room where the prelims were 

held. Each team was given a factsheet on the standing of the company, and other information 

related to the case. Then they were given 2 hours to write their answers and submit it. The 



finals was a stage round. The participants were given a total 1 hour preparation time. After 

they were given 3 minutes for presentation and 2 for rebuttal.  

OBJECTIVE:  

The objective of such an event was to make them aware and educate them about HR’s role in 

employee hiring, retention, policies and procedures, and PR’s role in media relations and 

other external PR functions. Personnel in both areas require excellent interpersonal skills, and 

the actions and successes or failures of one department can certainly have an effect on the 

other. This is what we wanted them to know. 

EXPECTED OUTCOME 

We expected that we will have to start from the scratch and will have to put up a lot of effort 

in making them understand and do the tasks. Language being a biggest hurdle made us a little 

more worried but the students were really cooperative and quick enough to grab things up. 

PARTICIPATION: 

The total number of participants in the event were 10 students, summing up to 5 teams. The 

students were really enthusiastic and keen to know how these events happen. We were really 

amazed to see their performance on stage and under stress.  Shubhashree Ma’am and teachers 

from their school were the judges and judged the participants on the following rubrics: 

CONTENT, CREATIVITY, CONFIDENCE and PRESENTATION.  

OUTCOME: 

The event was a big success. Students learnt a lot of things. We were able to help them come 

out of their comfort zone and get over the stage fear. 

The winners of the event were invited to Christ University to attend and participate in 

PRAYAS 2017 and experience how an actual National level fest happens.  

It was indeed an amazing experience which will be cherished forever.  

 

 

 

 



Event: BEST MANAGER 

 DAY 1  

During this introductory course, the students were taken through a variety of “Festing 

Essentials”, which included understanding PowerPoint Presentations, a SWOT analysis and 

the importance of research and analysis. The round shed light on the 2016 problem of the 

Samsung phones’ disability, to get overheated and even cause burning of the device. Making 

the Galaxy Note 7 infamous, it worked itself to the first round presented to the students. They 

were asked to take up the role of the CEO of the company, and a set of daunting tasks, that 

tested the various aspects of a best manager, were put to the test. This included handling of 

the media, the public and means of compensation, and betterment of the company itself.  

DAY 2  

From the 10 who took part in round one, 6 were selected based on the descending order of 

their scores, as given by the judges. The 6 were now put to the test in a challenging round, 

where they had to address the people as the next immediate Prime Minister, stating their 

policies and intentions for the country. The round was judged by the in-house faculty who 

were distinguished in the subject of public policy. people as the next immediate Prime 

Minister, stating their policies and intentions for the country. The round was judged by the in-

house faculty who were distinguished in the subject of public policy. Following this, the 

scores were tallied and 4 out of the 6 students were chosen to take part in the Best Manager 

Final Event. These included students – Abu, Ishwarya, Latheesh and Aashiq. The final round 

was an on-stage round of “Block and Tackle” where the students were given a topic and had 

to either support or go against the topic, the moment the buzzer would go off.  

OBJECTIVE OF THE ROUND  

On the first day, an introduction seminar was planned for the students of the college, which 

first started with understanding the basics of a business fest. The second day’s objective was 

to test the spontaneity of the students and test their creativity, under pressure. It was also done 

to give them an understanding of how to lookat the bigger picture in most aspects of Best 

Manager and understand long term goals.  

 

 



EXPECTED OUTCOME  

To make the students understand the value, and the work that goes into making a successful 

participant in any business fest, across any forum. It was meant to promote pressure sensitive 

thinking, as well as healthy competition.  

PARTICIPATION:  

The students worked enthusiastically, and had a variety of options, understanding and 

perspectives regarding the case, making it a healthy and good competition. After the 

participation of around 10 students, the scores were tallied, (based on the judging criteria, and 

rankings of the three judges) and the final 4 (four) were selected to proceed to the last 

segment of the event, to be held on Day 2. The round was a crowd-pleaser, and it went 

successfully, leaving the audience, judges and the finalists with a smile. The winner of the 

event was Abu, who was also selected, to partipate in the Best Manager finals for 

Mitige,2017 held by the University.  

OUTCOME The expected outcome had duly been achieved. 

 

 

Event: Business Quiz  

The Samyuktha project in Kodlipet Degree College was a very good opportunity for 

the students who trained the students of that college as well. One of the events we conducted 

was business quiz. The Business quiz event was conducted by SathyaVidupalapati R, Sherley 

Cynthia V and Ankitakhandelwal.   

Objective of event: 

The students of Kodlipet first grade Degree College knew how general quiz will be 

conducted and how the quiz functions. Being commerce students it’s very important to know 

what business quiz is, how it is organized and the rules of this event. The students must 

possess business acumen to participate in this event.  

Description of event: 

On the first day of the training we conducted a small orientation on what is business 

quiz and what it includes and how is it organized. Later after the orientation in the afternoon 



session B-quiz preliminary round was conducted in which nearly 15 teams of 3 members 

each participated. The prelims mainly focused on brand names, logos and taglines with some 

recent business developments. Those who cleared the prelims and got selected for finals were 

instructed to be prepared for the finals. The event heads explained them the rounds that will 

be in finals clearly and explained them how to work on finals.  

 

Day 2 

On the second day of the event final round was conducted for all the teams who cleared the 

prelims. 4 teams were selected for final round amazingly all the four teams scored equal 

scores in the prelims which made finals very competitive and challenging. The final round 

was based on the different brand logos, advertisements, audio visual round and recent 

business development related questions. There was a neck to neck competition and everyone 

was curious till the end of the final round to know who would be the winners. At the end one 

team cleared finals and came out as winners. The certificates were given for them on stage in 

the valedictory ceremony. 

Expected outcome: 

 Our expectations on students was little less than what they actually performed. They 

were more curious, enthusiastic and interested to participate in the event. The registrations for 

the event was way more than expected. This made us more interested to conduct the event in 

better way. 

 

Outcome: 

 The students got to know the concept of business quiz and skills to compete. 

Event: Marketing 

Day 1 

On the 1 st half of the day we gave them the orientation and training about the event like 

what is marketing, how a business is conducted, what are the steps to be taken to conduct a 

business, how to promote a product or service and how to survive against their competitor. 



Students from BCom and BA chose this event to participate. The first half of Day 1 we 

conducted preliminary round where in product name were written in pieces of paper in chits 

of paper and students were asked to come up with an attractive name for the product and they 

should give suitable reason for changing the name. Also they should tell their competitors 

whether they can survive in the market and they came up with creative jingles (advertising). 

Students had got a topic like helmets, ketchup, water bottle. The creativity and logic of the 

participants was tested. 

All the prelims events were in a class and we the organizers judged the round. Out of 9 

groups of 2 each 4 best groups were selected based on their communication skills, creativity 

and rebuttal to the questions posed by the judges. 

DAY 2 

On the 2nd day (22nd August 2017) we conducted final round for the selected  4 groups. This 

was a stage event and students had to do a presentation before the audience comprising of 

students and faculty. The activity involved a product relaunch of a failed product. The 

students were given a description about the company, reason for the failure of the product  

and we educated them about SWOT analysis. The students also had to come up with a SWOT 

analysis of the given company and the product and come with the best possible strategy and 

again they did analysis of their sustainability in the market and they also came up with an 

idea of how to regain the trust among the customers. This round was judged by the faculty of 

KFGC. 

Objective of this round: 

To bring out the creativity in thought process. 

Expected outcome:  

The students had to be creative as well as justify and use critical thinking while marketing a 

product. 

Event: Entrepreneurship Development 

Day 1: 20
th

 August 2017 

On the first day looking at the knowledge and awareness of the students, we decided to give 

an orientation about various aspects of a business fest and introduction of events and also 

about the basic requirements such as making a power point presentation to the kodlipet 



college students. Both of us gave introduction about the entrepreneurship development, who 

is an entrepreneur, how a business plan is drafted and various other topics. The language for 

communication was mainly Kannada. The orientation went on till afternoon. We took a break 

for lunch and then started with the prelim rounds for the students who have registered their 

names for the specific events.  

For the ED prelims we had prepared factsheets on 2 industries namely FMCG and 

AUTOMOBILE and the participants were given a round where they had to come up with a 

business plan within the given two industries and then they would have to present it to us. 

There were around 11 teams present including the first, second and third years. After the 

presentations, on the basis of idea, presentation skills, and realistic approach we selected to 4 

finalists. This was end of first day. 

 

Day 2: 21
st
 August 2017 

We started the events around 11’O clock.  The final round for ED was that the 4 finalists had 

to present their idea to 3 venture capitalists and convince them to invest in their business. The 

business plan has to be the same with a little change and had to be presented to the judges 

who would be the venture capitalists. The finalists had 2 minutes to present their business 

plan and 3 minutes to answer judges’ questions. Two winners were given certificates among 

them the 1
st
 winner was selected to come to Bangalore and participate in Entrepreneurship 

Development event of Prayas 2017.  

Objective: To bring out the entrepreneurial spirit 

Outcome: The students understood briefly the contents of a Business plan and convincing 

abilities. 

 


